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Chinese private enterprises have experienced smooth development since the 
reform and opening-up police issued, which gives renewed impetus to our economic 
development. However, countless private enterprises got bank corrupted because of 
lack of effective organizational structure or professional management team, let alone 
the modernized corporate culture. Although more and more enterprises have realized 
the importance of corporate culture construction, and some of them have put forward 
pertinent corporate culture of characteristics, the overall condition of corporate culture 
construction in private enterprises failed to keep up with the pace of economic 
prosperity. Therefore, deeper study on corporate culture construction should be made 
in order to solve the problem private enterprises faced to. 
The study on the field of corporate culture has developed from the focus on the 
discovery of corporate cultural phenomenon to the discussion of the concept and 
structure of corporate culture since corporate culture research upsurge flourished. 
However, static views have been usually applied in the past literature, and researches 
paid most attention to the contents, characteristics and influences of corporate culture, 
which is deficient in the observation of the process of formation and evolution of it. 
Therefore, this paper is concerned on the three questions as follows: (1) how 
does corporate culture forms and evolves in different stages of development? (2) 
Whether there is any distinction in the layers of corporate culture in the evolution of 
corporate culture? (3) What kind of channels do entrepreneurs and managers usually 
use to establish strong corporate culture? Therefore, the author builds a dynamic 
evolution model of corporate culture, based on the in-depth interviews and the 
application of grounded theory in the case study. The relationships of various 
concepts have been deeply analyzed by means of coding technology, and the key 
points as well as the motives of corporate culture in different stages have been 
re-defined, in order to explain the impact factors and transmission mechanism in 
evolution processes from the perspectives of dynamic evolution. 
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国食品工业强县”等称号。截至 2011 年，晋江市登记在册的民营企业多达 10000








20 世纪 70 年代末，随着日本企业的迅速崛起，美国学者开始注意到组织文
化对公司经营绩效的影响，对组织文化的研究开始兴起。1981 年，美国加利福
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